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A manufacturer of a tobacco product is re-

quired to provide written notice to FDA
upon the development or acquisition of any
technology that would reduce the risk of
such products to the health of the user for
which the manufacturer is not seeking des-
ignation as a ‘‘Reduced Risk Tobacco Prod-
uct’’ under this section.
Section 913—Preservation of state and local au-

thority
The section makes clear that except as ex-

pressly provided, states and localities may
adopt and enforce tobacco product require-
ments that are in addition to, or more strin-
gent than requirements established under
FDCA chapter IX. Where a requirement of a
State or locality is more stringent, the re-
quirement of the State or locality shall
apply.

No provisions of chapter IX relating to to-
bacco products shall be construed to modify
or otherwise affect any action or the liabil-
ity of any person under the product liability
laws of any State.
Section 914—Equal treatment of retail outlets

Directs FDA to issue regulations to require
that retail establishments for which the pre-
dominant business is the sale of tobacco
products comply with any advertising re-
strictions applicable to retail establishments
accessible to individuals under the age of 18.
Section 915—Access and marketing restrictions

Prescribes specific marketing and access
restrictions for tobacco products. (FDA may
impose additional restrictions on marketing
and access pursuant to section 906(d), as de-
scribed above.) The requirements provided in
this section track the vast majority of the
marketing and access restrictions promul-
gated by FDA in its 1996 final rule, which
was later nullified by the Supreme Court.
The requirements also incorporate, with ap-
plicability to all, the marketing restrictions
imposed on some tobacco product manufac-
turers under their settlement with the State
Attorneys General.

Establishes a federal minimum age of 18
for tobacco product sales and requires proof
of age of any individual younger than 26. Au-
thorizes FDA to contract with the states for
the enforcement of minimum age laws.

Prohibits the use of vending machines and
the distribution of free samples of tobacco
products, except in adult-only facilities
where minors are prohibited from entering.

Bans tobacco advertisements in any out-
door location, in any transit vehicle or facil-
ity, and in any youth-oriented publication. A
youth-oriented publication is defined as any
publication whose readers younger than 18
years of age constitute more than 15 percent
of total readership or that is read by 2 mil-
lion or more persons younger than 18 years
of age.

Bans tobacco-brand-name sponsorships of
any athletic, musical, artistic, or other so-
cial or cultural event.

Bans the use of cartoon characters in any
tobacco advertisement, promotion or label-
ing. Also bans manufacturers from distrib-
uting branded tobacco product apparel or
other merchandise.

Prohibits any action by a tobacco business
that has the primary purpose of encouraging
tobacco use by minors or that directly or in-
directly targets youth in the advertising,
promotion, or marketing of tobacco prod-
ucts.

Prohibits manufacturers from making any
payment to any other person for the display,
reference, or use as a prop of any tobacco
product or tobacco product advertisement in
any motion picture, television show, theat-
rical performance, music recording or per-
formance, or video game.
Section 916—Mandatory disclosures

Prescribes specific disclosure requirements
related to tobacco product ingredients, the

use of domestic and foreign tobacco leaf, and
the use of terms such as ‘‘light’’ or ‘‘low
tar.’’

Directs FDA to issue regulations requiring
the disclosure to consumers of tobacco prod-
uct ingredients on a brand-by-brand basis
following the model of ingredient disclosure
used for foods, under which spices,
flavorings, and colorings may be listed as
such.

Directs FDA to issue regulations requiring
the disclosure on each package of tobacco
product of the percentage of domestic and
foreign tobacco in that brand.

Requires tobacco product manufacturers to
include a specific disclaimer in any adver-
tisement which classifies a tobacco product
according to its tar yield or the yield to con-
sumers of any substance, such as by using
terms like ‘‘light’’ or ‘‘low tar.’’ The dis-
claimer required is: ‘‘[Brand] not shown to be
less hazardous than other [type of tobacco
product].’’ Directs FDA to promulgate addi-
tional regulations relating to the use of such
terms to ensure that they are not false or
misleading.
Regulatory record

For purposes of promulgating regulations
pursuant to section 906(d) on advertising and
access, the materials collected by the FDA
in promulgating the 1996 regulations will
have the same legal status as if they had
been collected pursuant to this statute.
Conforming and other amendments

These amendments to the general provi-
sions ensure that the full range of compli-
ance, enforcement, and other general au-
thorities available to FDA for other products
are available for tobacco products.

Prevents FDA from restricting the sale of
tobacco products in face-to-face transactions
to certain categories of retail outlets. Allows
FDA to issue, after an administrative hear-
ing before an Administrative Law Judge, a
no tobacco sale order prohibiting the sale of
tobacco products at a particular retail outlet
based on repeated violations by that outlet.

Prior to using its authority to issue a no
tobacco sale order, FDA must promulgate
through notice-and-comment rule-making
regulations that include a definition of the
term ‘‘repeated violations,’’ provisions for
notice to the retailer of each violation, and
a provision that good faith reliance on false
identification does not constitute a violation
of any FDA minimum age requirement for
the sale of tobacco products.

Amends the Federal Cigarette Labeling
and Advertising Act and the Comprehensive
Smokeless Tobacco Health Education Act, to
give the FDA the responsibility for ensuring
that the various warning labels currently
used on tobacco products continue to be used
as to protect public health, within certain
pack and advertisement size limits. FDA has
the authority to revise the warnings.

In less than 2 years after enactment, the
FDA shall promulgate rules requiring test-
ing, reporting, and disclosure of tobacco
product smoke constituents and ingredients,
such as tar, nicotine, and carbon monoxide,
that the FDA determines should be disclosed
to the public in order to protect the public
health.
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Mr. SIMMONS. Mr. Speaker, I rise today to

introduce the ‘‘Amtrak Good Neighbor Act of
2001.’’

The purpose of this bill is to build a better
relationship between Amtrak and the local mu-
nicipalities along the Northeast Rail Corridor.

As recently as last week, some concerned
citizens in the great city of New London, Con-
necticut gave a much needed paint job to a
railroad bridge owned by Amtrak, covering up
years of graffiti. I called this a great act, re-
flecting the pride that New London residents
have for their city. Amtrak called this tres-
passing and conducted a criminal investiga-
tion.

There needs to be a better relationship be-
tween Amtrak and local municipalities. This is
why I have introduced the Amtrak Good
Neighbor Act of 2001. This bill directs Amtrak
to work with local municipalities, whose citi-
zens would like to provide improvements to
Amtrak-owned property.

I urge my colleagues to support this impor-
tant bill.
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HON. THOMAS M. REYNOLDS
OF NEW YORK
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Mr. REYNOLDS. Mr. Speaker, I rise today
to recognize and honor the distinguished 45-
year law enforcement career of an outstanding
public servant and a dear friend, Andrew P.
Meloni.

Since taking office as Sheriff of Monroe
County, New York, on January 1, 1980, Andy
Meloni made his department one of the pre-
eminent law enforcement agencies in the en-
tire United States. Sheriff Meloni’s 20-year
tenure has been marked by innovative leader-
ship, consummate professionalism and an un-
questioned commitment to public service.

A member of the Executive Board of the
New York State Sheriffs’ Association, the Na-
tional Sheriffs’ Association and as a Commis-
sioner on the Commission for Accreditation for
Law Enforcement Agencies, Sheriff Meloni
was nominated by President Clinton and
Former President Bush as a ‘‘Point of Light.’’

Through Sheriff Meloni’s leadership, the
Monroe County Sheriff’s Office—the largest
Sheriff’s office in New York state—has re-
ceived national recognition for its creative pro-
grams. A husband and father of five children,
Sheriff Meloni has further given of this time,
talents and energy by working with and raising
funds for numerous children’s programs and
services, and is an active Compeer volunteer.

A veteran of the United States Army, An-
drew Maloni has had a proud and distin-
guished career in law enforcement and public
safety—beginning work in the Sheriff’s depart-
ment in 1954, and subsequently serving as
Undersheriff, Monroe County Public Safety
Administrator and Director of Public Safety for
the University of Rochester.

Mr. Speaker, Andrew P. Meloni retired as
Monroe County Sheriff on May 31, 2001; and
I ask that this Congress join me in saluting his
leadership, commitment and professionalism
in protecting the lives, safety and well being of
his community.
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